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Why video?

Let them watch *
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Video becomes more popular

Online video more than doubled from 2010 to 2011

On YouTube alone over two billion videos are
viewed every day

Having video on your website makes you 53x
more likely to appear on the front page of
Google search results...

In a 2010 report from Cisco, 30% of Internet tratfic is
currently video. By 2013, 90% of Internet traffic will
be video.
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http://www.invodo.com/html/resources/video-statistics/

Video vs. text: marketing trends

Click-through rates are five times higher for video ads vs. text
ads, according to a survey conducted by Double Click

Bounce rate: Text = 87% vs. Video = 59%

Average time spent on site: Text = 42 seconds vs.
Video = 5 minutes and 50 seconds

Forbes Insight found that 59% of senior executives prefer to
watch video instead of reading text (Forbes)

Video in email marketing has been shown to increase click-
through rates by over 96% (Implix Email Marketing Trends
Survey)
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Video is a unique social medium
and the “most” social of all

* Reveals your passion

* Shows how genuine your are =>helps you build trust

I

Establishes your unique identity & clone yourself

Semyon Dukach - Angel Investor: Mission, Vision, Values.
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http://www.youtube.com/watch?v=1Ltdm4k_av0&feature=player_embedded

ONLINE VIDEO

MARKETING

Promotional strategy deployed by companies
to promote products and services by using
Informative, educational or entertaining

videos
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What cameras to get

*Don’t overspend: $100-200 range, get
something what 1s easy-to-use and allows
an easy download

*Good ones are:
*KodakZx1 (USB and waterproof)

*Samsubg HMX-20
(autofocus & optical zoom)

Or read my blog for more

details:
http://www.pixability.com/blog
farewell-flip-long-live-online-video
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*Don’t try to please everyone with
one video

*Don’t be vague. Use specifics and real
life example

°Include a clear call-to-action



’ Words that urge the

reader, listener, or

viewer of a marketing

promotion to take an
immediate action




Call-to-action (CTA) best practices

Action oriented ' Talk To Sales '
e Start with a verb, tell them

what to do
Positive

e Stress the benefits to the
visitor

|.:H__ s ——

Clear

* Indicate exactly what action
to take

Direct HubSp Ot

. . All-In-One
* Brief, to the point, focused Marketing Software
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Basic tips to shoot video

*Take a camera and
hold still at least for
10 seconds
or use tripod

*Be close to a camera
for best audio

*Turn on all lights in

the room and use
daylight

*Film with people
facing a window
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*Don’t zoom

*Don’t center the subject:
use the rule of thirds

* Avoid clothing with
bright colors and busy

patterns
*Use a quite place
*Be authentic
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http://en.wikipedia.org/wiki/Rule_of_thirds




Educational

* Teach them something useful they can do
with your products or services

How to Build a Fence Part 1 - The Home Depot

m&;mg o Subscribe
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https://www.youtube.com/watch?v=HSF8325PciE

Informative

* Information=news (more universally
focused) or information=facts (i.e., virtual
test drivers

New BMW 3 Series (2012/ 2013) Test Drive & Review

RosenthalAutomotive o Subscribe 79 videos ¥
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https://www.youtube.com/watch?v=x3f1SzfteV0

Entertaining

 Funny and creative....l can tell you what |
find entertaining, but | can’t tell what might
entertain someone else

=uture M Marketing Flashmob in Boston

pixabilities o Subscribe 174 videos ¥ L(’r) Download This Video | ™
- e y 11 5
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https://www.youtube.com/watch?v=5Vb0AAJ_Lvg

Viral Video

* No one can “guarantee” a viral video, the fair
promise is to produce a professional video

Will It Blend? - iPad
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https://www.youtube.com/watch?v=lAl28d6tbko




Controversy
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http://www.youtube.com/watch?v=DJndomsp-A4
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https://www.youtube.com/watch?v=EOrG1r3S6ZA

Surprise

Susan Boyle - Britains Got Talent 2009 Episode 1 - Saturday 11th April | HI

UKAdvertChannel O Subscribe 43 videos ¥

b Like q Add to Share P 100,500’954 il
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https://www.youtube.com/watch?v=RxPZh4AnWyk

MARKETING




Brand awareness

Online video: 82% of brand awareness and 77% of product recall vs. 54% of
Brand awareness and 18% of product recall for similar TV ads

How —to videos Interview

How Do | Shoot B-roll? fouTube for Marketers. From Killer Content to Astonishing Adwords.
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http://www.youtube.com/watch?v=5C7NCV8NzIo

Brand awareness. Continued

Recruitment Testimonials

Carl Dietrich, Co-Founder of Terrafugia, on his work with Semyon Duka

pixability
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http://www.youtube.com/watch?v=5C7NCV8NzIo
https://www.youtube.com/watch?v=qF82RGpkweQ

Lead generation

= S PixTV09 Announcement: Cameron Herold, "3 Steps to Getting Free PR v
Webinars/Presentations " Amencemen: cane

............ [+)

Events
New product
Client testimonials

Over 2,000 webinar registrations

©Yelena Kadeykina


http://www.youtube.com/watch?v=cjVqtqaGyIM&feature=player_embedded

Sales empowerment

e Case study

* Product demonstration
(explain complex things)

* Customer testimonials

Reduced marketing spend by 90%
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https://www.youtube.com/watch?v=lPUQjpdGpD0

Where people find your videos

* Public platforms where users can
upload their videos (YOUTUDE, 1 uisus vy, oo doien 1 e or 1
Facebook, Vimeo)

» YouTube practically owns the market I

Feo

)

e (p. 3 |

Sy
* Public platforms that distribute =
professional content

» Dominated by TV networks (Hulu)

* Video hosting for corporate
customers

» Pretty fragmented (major players are
Brightcove, Kaltura)

A5
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Publish: Posting vs. Hosting

/ “Posting” \

Public video sharing
platforms

?,\'\'/iddler

© Pixability, Inc.

/ “Hosting” \

Dedicated player on your
site

& Orightcove
A\
e =WISTIA

Kaltura
\ _/




Hosting vs. Posting. Continued

Hosting Posting

 More control over player * Free

e Better analytics * Views count for
* Higher quality YouTube SEO

The most important thing -
your videos are your asset! Use it as

much as you can
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Video SEO: What can you influence

/“Posted” Videos\ /“Hosted” Videos\

Public video sharing platforms Dedicated player on your site

You [T = -bnghtcove
= WISTIA
KKaltura You/

viddler
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Posted videos.....

—
Y0 U T“be Search Browse = Movie
m m Favorites Playlists

7 Steps To Video Success
Download our FREE guide#”
pixability.com

— Plus:
Clear call-to-action
In the video itself

¥ Favorite = < e + Playlists ™ Flag

Pixability: ¥fdeo helps you sell more

From: pixabilities | Jan 13, 2011 | 29,531 views

% Like
http:/ipixability.com/yt Producing and promoting high-quality onfine video to enhance sales and marketing is now as
©Yelena Kadeykina
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Video sitemaps

<?xml version="1.0" encoding="UTF-8"?>
<urlset xmlns="http://www.sitemaps.org/schemas/sitemap/0.9" xmlIns:video="http://www.google.com/schemas/sitemap-video/1.1">
<url>

<loc>http://www.pixability.com</loc>

<video:video>
<video:content_loc>http://embed.wistia.com/

<video:thumbnail_loc>http://embed.wistia XM L 'b a.S Ed fl | e fO r m at th a.t tel I S

_loc>

<video:title>Video helps you sell more -- Video sSearc h en g | nes w h ere yo ur

<video:description>Producing high-quality onlir
effective ways to market your company. It \ - i 7 7
Professional video used to be expensive, tin VI d eOS | IVe an d th I S fl I e h aS tO b e
to produce videos that you can use on your: . .
Flip cam, you shoot whatever footage you v
back professionally done video, with music, S u b m Itted to GO O g I e to a-p p ear I n
Youtube in the most effective way.</video:
<video:publication_date>2010-10-26T21:55:10 searc h
<video:family_friendly>yes</video:family_frien
<video:duration>46</video:duration>

<video:tag>pixability</video:tag>
<video:tag>video marketing</video:tag>
<video:tag>video editing</video:tag>

<video:tag>youtube marketing</video:tag>
</video:video>
</url>
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epixability ...

7 Step Business Video Guide

Why Video Works Products Samples Learning Center About Us

Video Marketing Trends

B Ste VE (e Vew iy Gookmats Wedes Wels W 117 mpmioiics (8 B O F 4f WD s TwZiiam Q

Google

*§ Everything

Images
Videos

7= News

The latest trends in video marketing from the experts at Pixab .
Learn how these trends can help you improve your video mari J Shopplng
1) Interactive video

o) LT & ; More

Any duration
Short (0—4 min.)

Medium (4—20 min.)
Long (20+ min.)

PixabilityTV: Behind the Scenes | Pixabi
3 min - Jan 21, 2011

Pixability produces a monthly webinar series calle
This video explains what process and technology
pixability.com

- Block pixability.com

Video Marketing Lessons from the Gratel
9 min - Oct 27, 2010

Our guest for this episode was Brian Halligan, CE
HubSpot. Brian is the author of two books: Inbour:
pixability.com

- Block pixability.com




How people find your videos

* 30-40% of video views:
Search queries

Google, YouTube, Bing

* 30% of views:
Soctial sharing on Facebook,
Twitter, blogs, etc

* The rest:
Discovered the video right on a
website or a video platform

©Yelena Kadeykina
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* Have a landing page video

on your Facebook page

 Post videos on Youlube

* Include videos in your LinkedIn
* Include videos in your tweets

* Put videos on your website!



1.

© Pixability, Inc.

The top 3 things successful
video marketers do differently

Produce way, way more videos:
Top marketers publish 11x more videos on

YouTube

Invest in metadata that drive SEO:
Top marketers use 52% more tags, 20% longer
description texts and 585% more playlists

Use video assets on all channels:
Top marketers have 53% more videos on their

websites

©Yelena Kadeykina



The best marketers produce
more videos

Number of YouTube videos
350

302.2

300
250
200
150
100

50 o5

- To uartile Bottom Quartile
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Hosting: Videos on website

Videos on top pages of website Online Video
Grader Result
18 17 |

16
14
12
10

o N B~ OO

Top Quartile Bottom Quartile
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How many §a§s C%o_% should create

Average YouTube Search Tags Online Video

12 11 - Grader Result

10

Top Quartile Bottom Quatrtile
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YouTube playlists

: Online Video
YouTube Playlists GrademaPecult

0.8

Top Quartile Bottom Quatrtile
©Yelena Kadeykina
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e Qver 4 billion hours of video are watched each month on

YouTube

e 72 hours of video are uploaded to YouTube every minute

Youl ('3
My Aot v | At Ny Yideo

:a,nu“s-—-
.
e ot L U R L
e

Ve Sor A courtren & Roverber 2007 < 28 Marss 2068
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niche traffic

(01 Tube]

PostBulletin | Settings  Themes and Colors

_ =

Viewer Statistics

10r Video Marketing Heips You Sei mors

@ Favorite # Share + Playlists ™ Flag

: Video helps you sell more

From: pixabities | Jan 13,2011 |2

hitp://pixability.comiyt Producing and promoting high-quaty onine video lo enhance sales and
1.2

your ake, mprove co... (more info)

* Use long, keyword-rich description tex
plenty of tags

Search Browse = Upload pixabiliies v = Sig
Modules Videos and Playlists
Playlists Arrange Favorites =
w | Pixability Online
& Video Grader
pixabities. - 84 views

Pixabllity Fourth
Quarter Party

‘pleabitios - 67 viows

One Way To Start
Your Video
pixabites - 49 viows

Seven Insights to
ve RO

Happy Holidays From

Brian Halligan
Highlights Grateful
pixabities - 207 views
Peter Shankman
Webinar: Social Media
pixabities - 664 views

ts and



Video Information

Title:

| Pixability: Video helps you sell more |

“video marketing” “youtube marketing” pixability "social media®
"social media marketing” "video production™ "video editing”
“video marketing software” "video software”™ "marketing
software”




YouTube success recipes. Continued

* Use annotations for call-  « Use playlists
to-action

I
Favorites  Playlists 3=
I\
avorites (34) m
Add annotatior %
B8 speech bubble Pixability Fourth
Quarter Party
& Note atiol
One Way To Start Your
T Title deo
9
L 2 Spotlight 3
Download our FREE guide mer Examples (17) L
Il Pause pixability.com Lance Armstrong's
LiveStrong Cancer
IIXTrol Industrial
w Favorite « Share & Playlists  » Flag Suppllies, Product
Pixability: Video helps you sell more
X Mass Challenge Event ‘

VERE TIE WD  Coneditlod
http://pixability.comiyt i Startup Competition

w

View comments, related videos, and more ==X
Pixac,_ Unliversity (33)

(T 5| Where Do 1 Put My v
—

e Be active in the
community
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YouTube: determine goal &
measure your results

* Generate sale: include URL or a phone
number with a specific promotion
code

* Increase traffic: pages views pre- and
post- YouTube video production

 Brand awareness = challenge! Some
sort of market research could be a way
to go
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Facebook success recipes

 Have a landing page video on your Facebook page
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Facebook success recipes

e Have a customized video tab

na’gj Plxablllty lnc Vldeo

ﬂﬁ'ﬁﬂ

* Find influencers and those who are most likely to
share your videos

* Use YouTube embed code to post you videos
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Track, analyze, optimize

Turn the data on its head:

* Look for +/- anomalies

* How does day/ time impact results?
 Which targets perform best?

e What communication elements and
channels are working or not?

e Which videos convert best?
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epixability

Your Video Marketing Grade for easycareinc.com: Pixability’s new Online

71 Website score: 100% Video Grader automatically

N I measures how effectively a
company uses video

El Share on Facebook & Share on Twitter marketing:

*Use of video on company
Top 3 Strengths: website

100% You have 13 playlists on your Youtube channel.
100% 1632 average views per video on your Youtube channel. *SEOQ results
100% 1893489 total video views on your Youtube channel.

*Effectiveness of company
Top 3 Areas For Improvement: YouTube channel
0% No video results for your website found on Google.

1% 114 Youtube videos that do not have any link in their description text.
9% Bing finds 9 videos that are related to your company name.




Twitter: @ykadeykina
LinkedIn: yelenakadeykina

Q&A




